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I run across quite a few soft-
ware vendors as I travel from one
convention to another. Every now
and then, T'll see a new product
that looks like it has potential for
our industry. Over the past few
months, I've visited with Bethany
R. Weidenhammer, Metro Cre-
ative Graphics, at several confer-
ences. Each time, she has made a
point to tell me that Metro would
be offering a new service of great
interest to newspapers. So it came
as no surprise last week when I re-
ceived a press release from Beth-
any regarding Metro's “ADS On
Demand” service.

Basically, ADS on Demand
works like this. Let’s say I need an
important ad prepared for tomor-

ADS on Demand users can place an
order by complefing an online form
on Metro’s Web site.

row’s edition. I look at the clock
and realize 'm going to be hard
pressed to have an ad ready by
deadline. ADS on Demand allows
Metro customers to go online to
have ads created for the next day’s
edition. If I place an order by 4
p.m. local time, I will have an ad
waiting in my e-mail by 9:00 the
following morning.

I tried the ADS on Demand to
see how well it works. First I went
to www.metroadsondemand.com
and entered the necessary infor-
mation. Users can upload photos,
logos or other

if have Adobe
Reader 7.0 or
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an ad with a hometown feel, so I
instructed the designer to use ap-
propriate artwork to create that
feel. Sure enough, when I checked
my e-mail the following morning,
there were the ads.

Once you receive the first ver-
sion of the ad, you can submit as
many revisions as needed. Simply
print the PDF of the ad you receive
and indicate any changes or edits,
then fax back the printed page(s)
to the Metro Design Team. Or,

This ad was designed for a customer us-
ing MultiAd’s (AdBuilder) “We'll Create

portant client,
searched
for hours for
the right art
work. ADS on Demand allows the
customer to focus on other jobs,

I've

knowing the ad will be ready as
promised.

After seeing ADS on Demand,
[ contacted a representative of Mul-
tiAd and learned that they offer a
service called “We’ll Create It
We'll Create It was developed to
create custom artwork, ads and oth-
er graphics for newspapers. If you're
a MultiAd (AdBuilder) customer, it
might be worth checking out.

I placed an order for this 7.5 X 10 inch ad online using Meiro
Creative Graphic's ADS on Demand service.

The cost for Metro’s ADS on
Demand seemed very reasonable.
Print ads start at $15 (priced by
size) and Web ads start at $15 for
static ads and $45 for animated
ads. Animated Flash ads cost $45
and up.

For ADS on Demand program
and pricing information, call 800-
223-1600 or visit www.metroad-
sondemand.com.
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The good folks of
Lennex Valley

The goud folksof
Lennax Valley

wiHl kmap you

whike they stir up

These two panels of an animated GIF
were created using ADS on Demand.
This file is ready to be placed on a
Webhsite.

Want to contact Kevin about
speaking at your newspaper
conference or in-house training
event? E-mail him at:
training @kevinslimp.com






