As k|ds we sometlmes used Rock (Paper,Sclssors to make ch0|ces. As adults,
choosmg the best medlum for yourbusmess adver’ﬁﬂng IS challengmg

TaIk to your advertrsmg Té‘p’rese" ‘

%ua to ﬁnd out why newspapers

f--‘*{; are ethe strongest marketmgm “,tpr' ntkonlme“'aha tombmed

* Source: MORL Reseach 2009
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460/0 say newspapers are their preferred medlum to |
receive’ad mformatron TV comes 1 fourth at 10%.
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41 °/o see newspaper ads as va[uable in p]annmg
Vs shoppmg, the Internet (25%) and direct mail
7 3 4 (15%) rank second and third, respectively.
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