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To the Teacher
Welcome to Minnesota Target Date!

The Journalism Education Committee of the Minnesota Newspaper Association and Newspa-
per in Education programs throughout the state are pleased to offer this project to you and your 
students.

What is Minnesota Target Date?

Minnesota Target Date offers students and teachers an opportunity to take a closer look at unique 
cultural and economic differences throughout Minnesota by examining and comparing a variety 
of the state’s newspapers.

The name Target Date refers to the date of the newspapers your class would be studying.  For 
example, if you order newspapers for March 14 (or close to that date if you are using a weekly 
paper), you have targeted the news and events for that particular date to study and analyze.

Participating newspapers have agreed to furnish one newspaper, either free or at a discounted 
rate, to a classroom requesting one copy for the targeted date in March.  Weekly and daily papers 
are available for examination.

When is Minnesota Target Date used?

Minnesota Target Date is meant to be implemented in March which is Newspaper in Education 
month.

About the Curriculum

Reading Between the Lines: Minnesota Newspapers and Their Communities is meant 
to be a beginning; it is not a comprehensive guide.  Target practice, lesson starters for each 
topic, are suggestions for exploring the questions posed in Taking Aim.

The materials are best suited for students in grade four and above, but the activities can be 
adapted for most levels and subject areas.

See page 36, Targeting the Younger Student, for ideas on comparative newspaper study in the 
primary grades.

The worksheets and handouts may be duplicated as is, or you may adapt them to suit your par-
ticular needs.

It is recommended that you spend at least fi ve days on this project, but each lesson starter could 
be used in isolation as a mini-lesson, depending on what your goals are.  Some familiarity with 
the newspaper prior to the unit would be helpful, but not necessary.  What’s in a Newspaper on 
page 10 provides a framework for familiarizing you and your students with the basic structure of 
a newspaper.
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Why Use Newspapers?
Newspapers are being used by thousands of teachers across the United States.  
There are over 700 Newspaper in Education (NIE) programs sponsored by 
newspapers, schools, or both.  One goal of NIE is to show you what many 
teachers already know: that the newspaper is highly motivating to all students.  
It will appeal to each student’s interest because of its diversity of subject matter 
covered.  They will fi nd familiar faces and events, from home, the nation, and 
the world between the pages of a newspaper.  Unlike textbooks, it is never out 
of date, and it can be marked up, cut, pasted and colored.  An added bonus for 
the learning disabled student is that there is no stigma attached to it because 
of the perception of it being an adult medium.  Newspapers also reinforce and 
enhance language arts, math, and social studies methodologies while helping 
bridge the gap between the world and the classroom.
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Mrs. Hansen’s class

February 11   Mrs. Hansen explains 
Target Date to her fi fth grade 
class.

 They decide to target March 11.  
They plan to use both daily and 
weekly papers.

 There are 24 kids in the class.  
Mrs. Hansen wants to have 
them work cooperatively so she 
decides to order eight daily pa-
pers for March 11, eight weekly 
papers closest to March 11 and 
eight papers for March 11 from 
their own community.

February 24   The students will 
use Method A to request the 
newspaper, so Mrs. Hansen 
has them work on their first 
draft.  They use the example 
in the guide as a model.  They 
remember to request papers for 
March 11.

February 25   The students write their 
fi nal drafts.  Mrs. Hansen mails 
them that evening.

March 13   The first paper, dated 
March 11, is delivered to Mrs. 
Hansen’s room.  The student 
who had requested it puts a 
marker on the map.  The rest 
of the kids are hoping theirs will 
come soon.

March 25   All the papers have ar-
rived—in time for Mrs. Hansen 
to start the unit on the day she 
had planned!

 Mrs. Hansen and her 24 fi fth 
graders look forward to the 
next two weeks of newspaper 
study.

April 15   Mrs. Hansen returns her 
evaluation along with some 
comments the kids had made 
about the project.

How Target Date Works
Seven Easy Steps!

Step 1: Choose your March Target Date.
Brainstorm a date with your students to give them 
a real sense of participation in the activities from the 
outset.  This will ensure maximum effectiveness and 
fun.

Considerations: • These comparison activities could 
be something the students engage in 
over a period of a week or more, as 
well as just as a single lesson.

 • You may want to study a specifi c 
event and its coverage by the paper 
(e.g. Wednesday’s paper for politi-
cal issues, or holidays: St. Urho’s 
Day, March 16, a Finnish holiday 
covered in the Review Messenger, 
St. Patrick’s Day, March 17, etc.)

Step 2: Decide which newspapers to study.
An insert in this guide lists all of the participating 
newspapers.

Considerations: 
 • It is recommended that your local paper be 

included with the Target Date papers.  Your 
students can use it as their reference point.  
Check to see if your paper has an NIE rate or 
other form of discount for school orders.

 • You may want each student to have one 
target paper and one local paper to compare 
or you may decide to limit your study to a 
specifi c number of target papers.  It is sug-
gested that you choose at least 10 papers 
from various regions of the state.

 • Please request just one copy per classroom of 
a particular paper.

Step 3: Order your Target Date Papers.
After a defi nite target date has been established (Step 
1), and students have decided which newspapers they 
will order from the insert contained in this guide (Step 
2), use either of the following methods of ordering:



 Method A:  Write a letter.  (Model on Page 6)
 This is an excellent opportunity to teach and practice letter writing skills.  Perhaps you 

could invite the school secretary to talk to your students about the business letter and its 
format and purpose.  Proofread.  Encourage their best penmanship.

 Method B: Use the offi cial request form.
 If time is a consideration, duplicate the form on Page 7 and use it to place your order.

  Note: Remember to order the same March date (dailies) or the issue published closest to the 
date (weeklies).

Allow at least one to two weeks for delivery.

If necessary, enclose suffi cient money to cover the cost of the newspaper.  Check the insert that 
lists the participating papers for those that charge an NIE rate.

Step 4: Document delivery.
As students start receiving their papers, write their names, cities, and names and dates of the 
newspapers on 3 x 5 cards.  Display a large map of the state of Minnesota on a bulletin board.  
Attach the cards with yarn or string to the map.  Later, compare which newspapers took the lon-
gest to get there.  Was distance a factor?

Step 5: Start your Target Date study.
It is essential to the success of this endeavor that you allow students time to peruse the newspa-
pers each day of the assignment.  Students will make many initial discoveries on their own.  You 
may wish to take the time to discuss these insights as they occur.

Students may work independently, in pairs, in groups or as a class.

Step 6: Evaluate.
Choose your own method to evaluate your students’  work.

Return the Project Evaluation Form by April 15.

Step 7:  Have students say “thanks.”

A Target Date project can also teach students good business manners.  Writing a few summariz-
ing paragraphs adds to the skills Target Date helps students develop.  A postcard costs 24 cents 
and a fi rst-class stamp 39 cents.  It costs newspapers more than $2 to send a “free” newspaper.  A 
sincere thank-you note is appreciated and helps the newspaper staff with ideas to pass along to 
other teachers, thus spreading the learning.
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A Sample Letter

SALUTATION

 Wilson School
 25 Oz Street North
 Room 2
 Emerald City, MN 55566

March 1, 2008

Ms. Aunty Em
MN Target Date
The Merry Munchkin News
177 Munchkin Lane
Yellow Brick Road, MN   55555

Dear Ms. Em:

Please send me one copy of The Merry Munchkin News for March 14, 2008.  Our class 
is participating in Minnesota Target Date.  My teacher’s name is Mrs. Hansen.  I am 
enclosing $1.00 to pay for mailing.  Thank you for your kind service.

 Sincerely,

 A. Student

CLOSING

SIGNATURE

❴RETURN ADDRESS

INSIDE ADDRESS

➞

➞
➞

The body of the letter should include:

 • An explanation of your purpose.
 • A request for a newspaper for a specifi c date in March.  If it is a weekly 

newspaper, ask for the paper published closest to that date.
 • A thank you to the person for his or her help.

Reminders:
 • Allow adequate time; send your Target Date request letter AT LEAST  

TEN DAYS BEFORE THE TARGETED DATE.

 • Proofread the letter prior to mailing.

 • Make sure your name and address are neatly written and legible.
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Minnesota Target Date 
Request Form

Please Print

Today’s Date

To:
 Name of Newspaper

 Name of Contact Person

Please send one copy of your newspaper.

Target Date: March _____ (daily)

 Week of March _____ (weekly)

Mail to:

 Teacher’s Name

 School Grade

 School Address Room

 City State Zip

Fee: yes_____  no _____ Amount Enclosed

Student’s Name

Thank You!!
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Critical Reading Skills

Readers must develop a way of reading critically so that they can make their own judgments 
about news events.  Whether you are reading your local newspaper or comparing news cover-
age as reported in different newspapers, refer to this list of questions to help you form your own 
opinions.

 1. Is the writer an authority?

 2. How does the writer indicate his or her knowledge?

 3. Does the writer make 
sense?

 4. Does the writer document 
his or her assertions?

 5. Is this fact or opinion?

 6. Is there anything missing?

 7. What is the writer’s pur-
pose?

 8. Does the writer have a hid-
den position?  (Does he or 
she have a point of view to defend?)

 9. What have others said about the topic?

 10. Who stands to gain if I accept what the writer is saying without question?

 11. Does my lack of knowledge keep me from accepting this statement?

 12. Does my background make me intolerant of the writer’s point of view?

8



Five Lessons
for the

Target Date Experience
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One: What’s in a Newspaper?

Getting Acquainted
Note:  The following activities may be done as a class or in groups, but each student should be 
given ample opportunity to examine a newspaper.

Taking Aim:  What are the essential parts of a newspaper?

Taking Aim:  How can you recognize basic differences and similarities between newspapers 
(e.g. large vs. small newspapers, weeklies vs. dailies)?

Target Practice:

1. 20 Questions
 Have students formulate questions which will guide them in their studies.  Ask them to write 

down what they want to fi nd out.  At the end of the unit, determine if any or all of the ques-
tions have been answered.  You could begin each lesson with a questioning period.

2. 20 Guesses
 Have students write down in statement form what they expect to learn about newspapers  

and/or the communities.  Later, they can determine how accurate their expectations were and 
discuss their reasoning.

3. The Language of the Newspaper
 List various vocabulary words on the board (see Newspaper Glossary, page 39).  Ask the 

students to identify examples in the papers they are studying.  Discuss similarities and differ-
ences between the papers.

 VARIATION:  Make word cards which students can match to newspapers that are displayed 
on a bulletin board.

4. The Structure of a Newspaper
 Use the handout on page 34 to familiarize students with the basic components of a newspa-

per.  Ask: Do both (or all) papers have the parts or sections that are included in the chart?  
Give reasons for any differences.  What conclusions can be drawn about the papers being 
studied regarding their format, layout and status of local stories vs. national?

 Make a list of sections/parts/supplements that are in the target date paper that aren’t in the 
local paper and vice versa.  Account for the difference.
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5. Hey, Look Me Over!
 Have students compare the papers using the worksheet on page 23.  When it is completed, 

use the fi ndings to facilitate discussion.

6. One - Two - Three
 Compare the fi rst, second and third pages of the target newspapers.  Find stories in them 

that are also in your local paper.  Discuss:  Why are there similar stories?  What role do wire 
services play in the gathering and dissemination of news?  Chart the stories according to The 
Structure of a Newspaper on page 34.

7. Make a List, Check it Twice
 a. Make a list of items (e.g. sections, articles, etc.) that are in the target date newspaper that 

are NOT in your local newspaper.  Which of these would you like to have included in 
your local newspaper?  Why?

 b. Make a list of items that are in your local paper that are NOT in the target date newspa-
per.  Which would you think the target date paper should have?

 c. Write a letter to the editor explaining why you think a particular item or feature should be 
in your paper.  Because space is limited in a paper, be sure to say which item you would 
be willing to trade for this new section.

8. Four Functions of a Newspaper
 For a broader understanding of the value of the newspaper, use the worksheet, Basic Func-

tions of a Newspaper on page 24.

Lesson One: What’s in a Newspaper?  (continued)
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Two: Up Front

The Front Page

Taking Aim:  How do Minnesota newspapers use their front pages to convey a community’s 
interests and values?

Target Practice:

1. Front Page Scavenger Hunt
 This game can be used to introduce front page vocabulary words.  For a word list, refer to 

either the Sample Front Page, page 35, or the Glossary, page 39.

 List and number words on the blackboard.  Cover from students’ sight.  After revealing the 
words, give the students a set amount of time to guess where they would fi nd examples of 
the words and place the corresponding number from the blackboard by the word.  Check as a 
class to see who “won.”  The following words can all be found on most front pages: cutline, 
fl ag, byline, dateline, index, jump, news story, feature story.

 Follow up the scavenger hunt with the Sample Front Page, page 35, as a study guide to fi nd 
other components on the front pages of target papers.  Are these same components found on 
all of the target papers?  Why or why not?

2. Extra! Extra!
 Compare the front page according to the following list:

a) headlines — position, size, implication
b) lead story — position, subject matter, length
 Note:  If a story isn’t on the front page, check to see if it’s elsewhere.
c) coverage given to a particular story or issue
d) amount of space each paper devotes to local, state, national or international news
e) use the index to determine the number and type of sections
f) other information included on the front page (e.g. information given in the ears)

 Of the stories that were the same, were they given the same coverage?  Question the differ-
ence.  Speculate on the reasons.  Did all the newspapers carry the same news on the front 
page?

3. The 5 Ws
 News Style, page 25.  Ask them to locate facts in three front page articles.  Later they should 

compare fi ndings.

4. A Newspaper By Any Other Name
 Compare the names of two or more newspapers.  Have students write a paragraph about the 

possible origins and meanings of the names, and their preference in names. Share with class-
mates.
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5. The Name Game
 Study the fl ags (or nameplates) for the papers being compared.  Discuss style and format: 

type size, type style, graphics.  What do fl ags say about a community?  For example, what do 
you think is the signifi cance of the train shown on the Proctor Journal or the buildings shown 
on the Winona Post and the Herald-Review of Grand Rapids?  Have the students make up 
names for an imaginary classroom paper.  Design a fl ag for each name.

6. A Picture Is Worth a Thousand Words
 Compare how many photos are on each front page.  Are they news or feature pictures?  Why 

were certain subjects used?  What do the photos tell about the community?  How effective, 
generally, is the use of pictures for each newspaper?

Lesson Two: Up Front  (continued)
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Three: Community Refl ections

Editorial Page

Taking Aim:  How are different points of view represented in the newspapers of Minnesota?

Target Practice:

1. Gender Gap
 How many letters to the editor are in each newspaper?  Show your answer as a ratio.  How 

many female letter writers or male letter writers are there?  Students could graph the differ-
ences.  What factors do you think contribute to an imbalance or balance of writers of either 
sex?

2. Are We So Different?  Part I
 Compare the letters to the editor in each newspaper.  Are there any issues in common?  Why 

or why not?  What similarities are there about the communities?

3. Are We So Different?  Part II
 Classify the editorials of two or more newspapers as to local, state, national and international 

issues.  Are there common issues?  If so, what stand or viewpoint does each express on the 
issue?

4. What Do You Think?  or  Do You Agree?
 Find an editorial about a news story.  Which newspapers agree or disagree on the topic?  

Does one target date newspaper have any information that another newspaper does not?  
Compare it to your own opinion.  Write your own editorial.  Discuss the differences of opin-
ion.  Use worksheet, Editorials, page 26, to generate discussion.

5. Just the Facts, Ma’am
 Discuss fact and opinion.  Use worksheet, Critical Reading, page 27.  What conclusions can 

be drawn about how different newspapers distinguish between fact and opinion?

6. Not Just a Laughing Matter
 Examine the editorial cartoons.  Are similar issues dealt with?  Do they relate to a news is-

sue?  Is there an accompanying editorial?  Are the cartoonists local artists or syndicated?  
How do their styles differ?  What bias or point of view is refl ected in the cartoon?  Is the car-
toon effective?  Do any of them appear in more than one target paper (syndication)?  Exten-
sion:  Start an editorial cartoon bulletin board.

7. What Makes an Editorial Cartoon?
 Have students complete the worksheet, Editorial Cartoons, page 28.  Discuss.  Display their 

fi ndings.
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Four: A Sell Job

Advertisements

Taking Aim:  What do advertisements tell you about the economic conditions of particular 
communities or regions in Minnesota?

Target Practice

1. Ad-ding to the Quality of Life
 Examine only the ads in two target date newspapers.  What can be said about those commu-

nities?  List and/or categorize everything that is discovered.  What does that tell you about the 
weather, ethnic groups, cultural events and lifestyles?

 Write a short report on the differences between cities represented by the ads in your target 
date papers.  Read your report to a group of classmates.  Would you like to visit that city?  
Why or why not?

2. Ads Add Up
 Compare the amount of advertising in the newspapers.  Measure the area of ads in inches.  

Calculate the percentage of ads compared to news.  Draw conclusions about the amount of 
advertising compared to the amount of news coverage found in newspapers.  Display the pa-
per according to the percentage of advertising from highest to lowest or vice versa.  Give the 
students an opportunity to examine the differences.

3. That’s Entertainment!
 Try to fi nd entertainment ads for something to do or somewhere to go that is special to the 

target community.  Do these entertainment facilities or opportunities exist in all of the com-
munities?  Discuss.

 Extension:  Plan a day of activities in the communities being studied based on what’s listed 
in the paper.  Write an invitation to a classmate for a special outing.  Be sure to include im-
portant details:  times, cost, clothing needs, etc.

4. Who Will Buy?
 Choose an ad from two newspapers advertising a similar product.  Analyze both ads.  Which 

is more effective?  Why?  Compare wordings, layout, and advertising techniques.

5. Shop ’til You Drop
 Create a class shopping list and do some comparative shopping in several newspapers for cer-

tain items.  Items could be anything from groceries to clothes to furniture.  Chart these items.  
What accounts for the differences?  Are there any similarities between items from papers in 
the same region?  Let the class vote for the city of their choice based on shopping values.

15



Lesson Four: A Sell Job  (continued)

6. Supply and Demand
 The students should use the classifi ed ads to explore the principles of supply and demand in 

various communities.  Use the worksheet, Match the Ads, page 29, as a guide for this activity.

7. Legals
 Some newspapers are authorized to print legal notices (e.g. minutes of city council meetings, 

notice of bid requests, etc.)  Legals (or public notices) are paid advertisements which are a 
source of revenue for the paper.

 What can be learned about a community by reading the legals?  Speculate about why some 
newspapers do not publish legals.  Is it because a larger paper in the area carries them or be-
cause the community doesn’t need this service?  

16



Five: Reading Between the Lines

Minnesota Newspapers and Their Communities

Note:  Use your local paper to provide a point of reference as you make comparisons.

Taking Aim:  How do newspapers in Minnesota serve their communities?

Taking Aim:  What can you learn about a community by studying its newspapers?

Target Practice:

1. Services at the Newspaper
 Use the worksheet, A Service to the Readers, page 30, to compare how newspapers from 

various areas of the state contribute to the life of their communities.

2. Now You See It, Now You Don’t
 Compare the visual effects of two or more newspapers:

  Loud, splashy? Offbeat, innovative?
  Quiet, conservative? Tasteless, sloppy?
  Geographically conservative? Dull?

 Do these characteristics refl ect the editorial content of the paper?  What does style say about 
the community?

3. 20 Guesses – 20 Answers
 If the students identifi ed their expectations as suggested in 20 Guesses on page 10, spend 

time discussing which ones were met and in which ways.  Complete the grid.

   I didn’t
 I expected to learn I learned it learn it I still want to know

17



Lesson Five: Reading Between the Lines  (continued)

4. Book It!
 Have each pair or group of students make a booklet about the newspaper and the various 

communities it represents.  Chapters could include categories such as: main industries, job 
opportunities, housing, clothing costs, food costs, political issues, entertainment opportuni-
ties, climate/weather, education, religion, medical care, community concerns and ethnic 
groups.  Students should make a presentation to the rest of the class.

 VARIATION 1: Arrange the booklet so two papers are compared.

 VARIATION 2:  Use the study sheet, Get to Know Your State, page 31, to gather informa-
tion for the report.

5. Be a Pal
 Start a Pen Pals correspondence with students in a school from a community being stud-

ied.  Your district’s central offi ce should be able to supply you with names and addresses of 
schools.

6. Can You Picture This?
 Look for local human interest photos (not wire service photos).  How do the pictures refl ect 

the communities’ values?  Would a photo in one paper be appropriate in another?  Why or 
why not?  (e.g. Does a photo of Duluth’s lakeshore have the same appeal to the citizens of 
Glencoe?)

7. Spotlight on Kids
 Focus on the young people.  Do children in the different communities have similar interests?  

Are there any differences?  What do your students have in common with the children in these 
communities?

8. Our Town
 Have pairs or groups of students design travel ads for specifi c communities.  Use the work-

sheet, Our Town, page 32, to help with this activity.

 The purpose of the ads would be to attract either visitors or new residents to the community.  
Ad content should be factual and accurate.  Students should determine in which paper or 
papers the ads would be placed.  They must consider what potential visitors would want or 
need.

An effective ad:
 ✓ attracts the reader’s attention
 ✓ increases the reader’s interest
 ✓ creates a desire for the product or service
 ✓ urges the reader to action to buy or use the product or service

18
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Additional Activities
Geography
1. Label the outline map of Minnesota on page 38.  Cut out the names of target date cities from 

the newspapers (or letters that make up the names).  Be sure the local community is included.  
Students could also add other major cities.  Compare geographic locations.  Use a highway 
map to help you compute the distance between cities.

2. Research the area from which you received a target date newspaper.  What kinds of industries 
are important?  Does their geographic location determine their industry?  (e.g. Iron Range, 
taconite)  Find newspaper articles to support your research.

History
1. When was your target newspaper fi rst printed?  Find out when the city it represents was 

founded.  What events of the time created the need for communication as accomplished 
through a newspaper?  Compare the dates for various cities and newspapers.  What conclu-
sions can you draw?

Weather
1. Place in order the high temperatures in each city being studied.  Do the same for low tem-

peratures.  Average them.  Find the median for the state, various regions and the cities them-
selves.

 VARIATION:  Compare which major cities, national and international, are included in the 
weather reports.  Look for any contradictions.

2. Calculate the amount of daylight each city received (difference between sunrise and sunset).  
Are there differences?  Why?  Why not?



Sports Page
1. Compare the types of sports reported in the local paper to those in your target date newspa-

per.  Make a chart of all the sports represented in each newspaper.  Use logos and pictures to 
add some zest to your chart.  Display the charts.

2. a) How many pages of the target date paper are allotted to sports?  What fraction of the en-
tire newspaper is this?  Compare the amount found in all the newspapers.  Make a graph 
of your fi ndings.

 b) Compare the amount of local, state, national and international sports coverage.  What 
fraction of the sports sections is this?  Why do you think there are differences between 
newspapers?

3. Sports pages are great places to look for puns and plays on words.  What examples can you 
fi nd in the target date paper?  Chart your fi ndings.  Have classmates vote on the “punniest” 
newspaper.

Math
1. Outline all local sports stories and pictures in red.  Outline all national and international 

sports stories and photos in blue.  Measure the square inches given to each category in both 
newspapers.  Express these fi gures as a ratio.

2. Measure the width/length of two front pages.  Measure column widths.  Compare results.

3. Select a recipe from two or more newspapers.  “Shop” for the ingredients for this recipe from 
the ads in your target date newspaper.  Compare the cost of purchasing the ingredients in 
each city.  Calculate the difference involved.

Comics
1. Compare the number of comic strips offered by each newspaper.  How many do the newspa-

pers share in common?  List all those that are found in only one of the newspapers.  Which 
cartoon strip does your newspaper offer that you would trade for another newspaper?  Write 
a mock letter to the editor, selling him/her on the advantages of a particular comic strip, and 
which one, if any, you would offer in trade.

20



Social Studies
1. Compare the total number of births recorded in two different target date cities.  Compare the 

number of girls to boys in both newspapers.  Show your answers in the form of a graph.  Dis-
play it in your classroom.

 VARIATION:
 a) Compare the number of deaths by examining the obituaries.  Once again compare the dif-

ferences in numbers between the sexes.

 b) Compare the number of births to deaths.  Is the community gaining or losing population?  
Is there a trend toward more of one sex than the other?

2. Compare the obituary notices in your target date newspapers.  Are most of the deaths from 
illness and natural causes?  Is there a difference in the larger cities?  Does violence play a 
part in these statistics?

3. Choose an issue that is common to two or more communities or regions (e.g. downtown 
revitalization, free parking, airport noise, unemployment, plant closings, etc.)  Have students 
write an editorial about an issue so that it refl ects the views of a majority of people in the 
community.  Later, have the students explain their viewpoint relative to what they know now 
about the community.

Finding the Target
We saved this one for the end, because it is a very active scavenger hunt and the paper really gets 
a workout.  Use the worksheet, Finding the Target, page 33.
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Worksheets
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Hey Look Me Over!

Use the following information as a guide for the exploration of the target date 
newspaper.  It will help in comparing other newspapers.

Name of newspaper Daily Weekly

City

Publisher/Owner

Number of newspapers in circulation

Cost: Single copy Weekly

Does your newspaper have an index?

Number of stories on front page

Number of front page stories “jumped” (i.e. continued) to another page

Number of local stories on the front page

Number of state stories on the front page

Number of national stories on the front page

Number of international stories on the front page

Does the newspaper use colored photos? Is colored type used?

How many columns on page one?

How many columns are there in the classifi ed ads?

List all wire services used by the newspaper:

Where is the weather information located?

Number of editorials? Number of letters to the editor?

Which pages in the newspaper do not carry advertising?

List them:

Number of comic strips

Number of sports pages

Number of business pages

Number of entertainment pages

Number of classifi ed pages

Number of pages (total)



Basic Functions of a Newspaper
The Four Basic Functions of a Newspaper:

 1. To inform
 2. To interpret the news
 3. To provide a service to readers
 4. To entertain

Directions:  Read and answer the following questions.  Compare your answers.

Name of Newspaper

To Inform.  
Newspapers provide facts that readers must have to be informed citizens and to make decisions.

Find an example of a story in your newspaper that informs readers.  Write the headline.

To Interpret the News.  
Newspaper stories interpret or explain the meaning of news to us.  These stories often have opin-
ions of the writer and should be read keeping this fact in mind.

Find an example of a story in your newspaper that interprets the news.  Write the headline.

To Provide a Service to Readers.  
Newspapers provide information that helps readers solve their business, home, recreation and 
daily living problems.  As a service to business, advertising space assists in informing readers 
about products and services.

Find an example of a story that provides a service to the reader.  Write the headline.

Find an advertisement that informs readers.  What is the product or service advertised?

To Entertain.  
Some sections of the newspaper are designed to amuse or give enjoyment to the readers.

Find a puzzle or game in the newspaper.  Write the name of the puzzle or game.

Writing Assignment:  Of the four Basic Functions of the Newspaper, which do you 
fi nd most important?  Why?
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ESSENTIAL FACTS
who, what

when,where
ADDITIONAL

DETAILS
why,
 how

➛  

News Style
Who, What, When, Where, Why, and How

A “straight” news story is written in an inverted pyramid style.  That means that the story’s most 

LEAD

 Article 1 Article 2 Article 3

Headline

Who?

What?

When?

Where?

Why?

How?

Main Idea
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important facts are presented at the beginning, with de-
tails following.  As you read through a newspaper story, 
you will probably fi nd that the details are presented in 
descending order of importance.

A straight news story should have a lead paragraph that 
answers the questions who, what, when, where, why and 
how.  If the story answers these questions, readers will 
easily get the main idea of the story.  A story’s headline 
also should refl ect the main idea.

Choose three news articles.  Fill in the chart below 
for each article.  Answer the questions who, what, 
when, where, why and how.  (You may not get the answers to all these questions, but you 
should be able to tell the answers to four or fi ve of them.)  What is the main idea of each 
story?  Compare the main idea with the headline.



Editorials
Editorials contain the opinions of the people who manage the newspaper.  Editorials are often 
written to support or endorse a candidate for political offi ce; they may criticize and sharply dis-
agree with the actions of a public fi gure or agency; editorials may defend the newspaper’s own 
policies; or they may simply teach, praise or entertain.  As you read editorials, keep in mind that 
they are opinions.  You may agree or disagree with them, accept or reject them; however, they 
should help you form your own opinions.

Look at two newspaper editorials.  List the headline, topic and opinion expressed.

1. Newspaper

  Headline

  Topic

 Opinion expressed:

2. Newspaper

 Headline

  Topic

 Opinion expressed:

Explain why you agree or disagree with the opinions expressed.

26



Critical Reading
The Editorials

A good reporter attempts to write a news story factually and as unbiased as humanly possible.  
This is not the case on the editorial page.  The editorial page exists for the purpose of presenting 
opinions about news issues.  Editorials are written in conventional essay form and are generally 
of the following types:

Informative, Explanatory, Laudatory, Humorous, Interpretive and Controver-
sial.

Directions: Using an editorial found on the editorial page, list examples of fact and opinion 
found in the editorial in the proper column below.

Newspaper

Editorial Title

Topic

Type

 Facts Opinions
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Editorial Cartoons
Editorial cartoons are opinions ex-
pressed through pictures.  Editorial 
cartoonists use caricatures to portray 
well-known people and symbols to 
illustrate ideas.  For example, news-
paper artists often use Uncle Sam 
to depict the U.S. Government, a 
donkey to stand for the Democratic 
Party and an elephant to represent the 
Republicans.

Clip several editorial cartoons and 
answer the following questions:

Newspaper

Who is the cartoonist?     What symbols are used in the cartoon?

Describe the caricatures used; name the people they represent.

What is the subject of the cartoon?     What opinion is being expressed?



Match the Ads

Directions:  Cut out classifi ed ads and paste them in the correct boxes.  For example, perhaps 
a person in one city wants to buy a snowblower and another wants to sell a snow-

want to buy want to sell
Paper Paper
Ad: Ad:

Explain why this is a good or a bad match.

help wanted job wanted
Paper Paper
Ad: Ad:

Explain why this is a good or a bad match.
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A Service to the Readers
Newspapers provide services to readers by printing advertisements, advice articles, recipes, TV 
schedules, stock market reports, movie reviews, consumer advice columns, and much more.

Make a list of service items found in a target date newspaper.  Explain why you consider the 
items you have listed to be service items.

Compare your list with another group’s list.

Newspaper

   Service Items Why
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Get to Know Your State
Directions:  Your state is an interesting place in which to live — it’s always in the news!  One of 

the best ways to learn about your state is to read newspapers.  Use your target date 
paper to discover something about each of the topics below from that community’s 
perspective.

Newspaper

City or Cities

Government Offi cials Schools

Important Issues Cultural Events

Recreation Opportunities Industry

Tourist Attractions History
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Our Town
Directions: Design a 3 column x 5 inch travel ad inviting people to visit one of the communities 

being studied.

Before you start…

 Which community will you advertise:

 In which papers will you place the ads? 1.

  2.

  3.

NOTE: Check the papers to see how many columns each has; most are either 5 or 6 columns 
wide.  Column widths are not the same from paper to paper.

Use this space for your sketch.  Draw your fi nal ad on a separate piece of paper, measuring the 
correct size for the newspaper.
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Finding the Target
Get ready:  Split up into teams of three to fi ve.  Get Set: This is a race.  It will get you around in 
the newspaper, but the prime objective is group organization.  Team work is the key.  Go, Go, 
Go!

FIND, CUT and PASTE one sample for each item listed below.

 1. A number greater than a million

 2. The high temperature in a major city

 3. The price of meat per pound

 4. A face with glasses

 5. An international dateline

 6. An animal either pictured or mentioned.  Next to this item, list the names of people in the 
group who have ever touched one of these animals.

 7. Illustrate a sports headline (Stick fi gures allowed.  Be quick.  This isn’t art!)

 8. The price of a used Mustang

 9. A game

 10. A letter from someone

 11. A city within 100 miles of your present location

 12. A number smaller than one (1)

 13. A column (a regular feature by a particular writer)

 14. A vehicle other than a car

 15. Something to play with

 16. A movie that starts between 7 and 9 p.m.

 17. A compound word

 18. An angry word

 19. A TV channel that broadcasts a 6 p.m. news program

 20. A job you’d like to apply for

A SOON AS YOU’VE FINISHED STAND UP AND YELL, 
“WE HIT THE TARGET, WE HIT THE TARGET!!”
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Glossary

AP:  abbreviation for the Associated Press, a wire service

Assignment:  an event that a reporter has been delegated to cover

Balloon:  a device borrowed from a comic strip which makes the words of a      
person in the picture appear to be coming directly from his mouth

Banner:  a headline running across the top of a page; also called a streamer or rib-
bon

Beat:  the area assigned to a reporter for her regular coverage

Blow Up:  to enlarge printed matter or pictures

Body:  the story itself

Bold Face: a heavy or dark type used by printers

Box:  border around a story or photo

Break:  initial news coverage of an event

Bullet:  a large black dot used at the left edge of a column to mark each item in a 
series

Bulletin:  important and often unexpected news

Byline:  name of the writer appearing at the head of a news or picture story

Caps:  abbreviation for capital letters

Classifi ed Ads:  small advertisements, in a special section, listed in categories, of 
goods, services and employment

Cold Type:  photographically produced print

Column Inch:  one inch of type (measured vertically) one column wide

Compose:  to set type

Copy:  all printed matter prepared for printing

Copy Editor:  the person who edits news stories and writes headlines

Copyright: an author’s exclusive right of property for his work

Cover:  to get all the facts of a news event and write it up as a story

39



40

Credit Line:  the name of the photographer, artist or wire service below a photo or 
graphic

Crop: to cut away part of a picture to eliminate unwanted material or make it a 
particular size

Cub:  a beginning, inexperienced reporter

Cut:  any piece of art in the newspaper; also, to trim a story’s length

Cutline: explanatory information under a picture or piece of art

Dateline: words that give a story’s place of origin at the beginning of a story, usu-
ally in larger type and capital letters

Dead:  copy or type that won’t be used

Deadline:  a time at which all copy for an edition must be in

Dingbat:  any typographical device used for decoration

Display Ad: large, frequently illustrated advertisements, usually purchased by 
retail stores, manufacturers and service companies

Dummy:  a diagram of a newspaper page used to show printers where stories, pic-
tures and ads are to be placed

Ear:  either upper corner of the front page (sometimes used for weather news or 
to call attention to a special feature)

Editor: a person who decides what stories will be covered, assigns reporters to 
stories, improves the stories that reporters write and decides where stories 
will appear in the newspaper

Editorial: an article expressing the opinion of the newspaper’s editors and/or pub-
lisher or a person (e.g. columnist) regarding a certain subject; also refers 
to a writing style in which the writer shares his/her opinions

Extra:  an edition of the newspaper which is not regularly scheduled

Feature:  an article that may not have news value but is of interest to readers

Filler:  a story with little news value but is used to fi ll space

Flag:  the newspaper’s nameplate on the front page

Fourth Estate: a traditional name for the press, referring to it as the “fourth 
branch” of government; the term indicates the role and the impor-
tance of the free press in a democratic society
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Gutter:  the margin between facing pages where the fold lies

Headline:  the title of a newspaper story, also called HEAD

Index:  the newspaper’s table of contents, usually found on the fi rst page

Inverted Pyramid: form for a newspaper story in which facts are arranged in de-
scending order of importance

Jump:  to continue a story from one page to another

Justify:  to space out a line of type so that each line fi ts fl ush to the margin

Kill:  to eliminate all or part of a story

Lead:  the fi rst paragraph or two of a news story which contain the who, what, 
when, where, why and how

Lead Story:  the main story in any section

Make-up:  to arrange type and pictures

Masthead: the detailed information printed in the newspaper stating the title, own-
ership of the newspaper and in some newspapers it will include a list 
of subscription rates

Morgue: a newspaper’s library of stories, pictures, biographies and other refer-
ences

News Story: timely information about local, state, national and international 
events, legislation, elections, confl icts and other situations

Obit:  short for obituary, a death notice

Op-ed:  a page opposite the editorial page, where opinions by guest writers are 
presented

Plagiarism:  passing off as one’s own the ideas and words of another

Play:  the emphasis given a story on a page

Proof:  a page on which newly set copy is reproduced to make possible the correc-
tion of errors

Proofreader:  one who reads proof pages and marks errors for correction

Publicity:  advertising disguised as news

Release:  to specify the publication of a story on or after a specifi c date



Scoop:  a story obtained before other newspapers receive the information

Sidebar:  a related story on a specifi c topic or issue; usually it is boxed and some-
times screened

Skyline:  information found above the fl ag

Stringer:  a part-time reporter, a correspondent

Syndicate:  organization that distributes columns or feature material, such as com-
ics or advice columns, to many different newspapers

Thirty:  the end of a story

Typo:  short for typographical error

UPI:  abbreviation for United Press International, a wire service

Wirephoto:  a photograph transmitted by telephonic or telegraphic equipment

Wire Service:  a news gathering agency that collects news stories and illustrations 
from newspapers around the nation or world and sends these elec-
tronically to all their subscribers

Yellow Journalism:  sensational and often deliberately inaccurate reporting
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